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APPENDIX 2 -  APPROVAL CRITERIA   
 
 
This Specification document sets out the Approval Criteria that Authorized Distributors must meet in 
order to market OLIVIA GARDEN Professional Products within a Selective Distribution System. It forms 
an integral part of the Selective Distribution Agreement and aims to ensure the image, quality, and 
consistency of the OLIVIA GARDEN Network. 
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Section 1 - Purpose and justification of the OLIVIA GARDEN Selective 

Distribution System 

 

1.1 Brand Presentation 

 
Founded in the 1960s, OLIVIA GARDEN is an internationally recognized company specialized in the 
design, development and commercialization of professional hairdressing tools, primarily including 
hairbrushes and related professional accessories. Since its inception, OLIVIA GARDEN has developed 
its reputation around innovation, technical excellence and a deep understanding of the profession of 
hairdressing.  
 
OLIVIA GARDEN markets its Products through two distinct product ranges and catalogues: 

- a consumer catalogue (B2C), intended for the End-Consumers and designed for non-
professional use; and 
-  a professional catalogue (B2B), exclusively reserved for hairdressing professionals and salons, 
and distributed solely through a selective distribution network. 

 
 
This separation reflects material differences in product design, intended use, technical specifications, 
safety features, and performance expectations. 
 
OLIVIA GARDEN distinguishes itself through its longstanding and close relationship with the 
professional hairdressing community. The hairdresser is placed at the center of the brand’s identity and 
product development philosophy. Products included in the Professional Catalogue are conceived as 
true instruments of the trade, comparable to a craftsperson’s tools, where professional technique, 
expertise and precision are essential to obtain the intended results. Performance, profitability, 
ergonomics and day-to-day reliability constitute the core values of the brand. 
   
Products from the Professional Catalogue are specifically engineered for intensive professional use, 
typically corresponding to approximately fifteen (15) to twenty (20) blowouts per day. In particular, 
professional hairbrushes incorporate, inter alia: 

• metal barrels with ionic ceramic coating to ensure even heat distribution; 
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• metal caps which must be used exclusively by trained professionals in order to prevent the 
risk of burns;  

• ergonomic handles with dual-injection technology to prevent hair from entering the 
handle and to ensure a secure and comfortable grip;  

• anti-static properties to reduce static electricity during use;  

• multiple variants (including longer barrels, different diameters and shapes) adapted to 
diverse professional techniques; 

• mandatory safety warnings. 
 

 
The maintenance of a Professional Catalogue within a Selective Distribution System is based on the 
establishment of qualitative criteria, all of which contribute to the efficiency gains of the distribution.  
 
This relates in particular to : 

i. Product–User Fit: technically advanced products designed for expert handling and 
intensive professional use; 

ii. Safety in Use: controlled distribution combined with appropriate professional guidance 
concerning thermal risks and burn prevention, supported by multilingual safety 
information; 

iii. Quality of Customer Experience: availability of professional advice, demonstrations, 
customized recommendations adapted to salon needs, and structured after-sales services; 

iv. Brand Image and Technical Consistency: clear differentiation between professional and 
consumer references, including packaging, claims and points of sale; 

v. Performance and Durability: ensuring that products are used under the conditions for 
which they are designed, including professional cadence, temperature control and 
established hairdressing methods. 

 
 
The separation between B2B and B2C product ranges forms an essential pillar of OLIVIA GARDEN’s 
selective distribution Network. It enables the appointment of distributors who possess the requisite 
professional competence, infrastructure and know-how to present, advise on and sell technical 
products, the Professional Products to Professional End-users, while safeguarding product integrity, 
user safety and brand standards, and preventing any dilution of the brand’s professional positioning. 
 

1.2 Definitions 

 
Active Sales – sales from a reseller resulting from active targeting or solicitation (e.g., ads, search-
engine bidding, or direct marketing aimed at end-consumers). 
Authorized Importer-Distributor – member of the primary network of Authorized Distributors 
appointed by OLIVIA GARDEN. There is generally one Importer-Distributor per Member State of the 
European Union. Within its territory, the Importer-Distributor may develop and manage a secondary 
network of Authorized Wholesalers and Retailers, to whom it resells and delivers OLIVIA GARDEN 
products he purchases from OLIVIA GARDEN.  
Authorized Wholesaler – member of the secondary network of Authorized Distributors appointed by 
OLIVIA GARDEN. The Authorized Wholesaler sells to Retailers, other Wholesalers and to Professional 
End-users. Each Authorized Wholesaler is required to comply with OLIVIA GARDEN’s qualitative 
approval criteria.  
Authorized Retailer – member of the secondary network of Authorized Distributors appointed by 
OLIVIA GARDEN. The Authorized Retailers sell to Professional End-users, as well as to end consumers 
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(the latter sales automatically distinguish Retailers from Wholesalers). Each Authorized Retailer is 
required to comply with OLIVIA GARDEN’s qualitative approval criteria.  
Authorized Distributor – generally designates any authorized member of the Selective Distribution 
network organized by  OLIVIA GARDEN. Each Authorized Distributor is required to comply with OLIVIA 
GARDEN’s Approval Criteria.   
OLIVIA GARDEN Network - the Selective Distribution System established by OLIVIA GARDEN for the 
distribution of the Professional Products within the Territory. 
Professional Catalogue - all Professional Products made available by OLIVIA GARDEN to the Authorized 
Distributor and as updated from time to time. 
Professional Products - all products included in the OLIVIA GARDEN Professional Catalogue. 
Professional End-users - professionals active in the hairdressing and beauty salon sector, including but 
not limited to hairdressers, barbers, hair salons, beauty salons offering hairdressing services, 
professional stylists, freelance hair professionals, educators, and training academies using the 
Professional Products in the course of a professional hairdressing activity. 
Professional Conditions: Commercial advantages linked to the client’s Professional Status 
Professional Status: Qualification of Professional End-users and Authorized Distributors who acquires 
products exclusively for professional, commercial, or resale purposes, and not for personal or consumer 
use. 
End-Consumers: Final user of the Professional Products and does not hold, claim, or operate under a 
Professional Status related to the Professional Products or their intended purpose. 
Selective Distribution System - the sales method whereby OLIVIA GARDEN selects Authorized 
Distributors (Importers-Distributors, Wholesalers and Retailers) based on qualitative approval criteria 
to distribute its Professional Products. At the level of the Authorized Importers-Distributors, 
responsible for a Territory, the selection is qualitative and quantitative (OLIVIA GARDEN decides a 
numerus clausus of Importers-Distributors).       
SDA - the Agreement concluded between an Authorized Distributor and OLIVIA GARDEN for the 
provision of the Professional Products 
Territory - Poland, Germany, Tcheque Republic, Belgium, The Netherlands, Portugal, Austria, 
Switwerland and Spain 
 
 

1.3 Implementation of the Selective Distribution System 

 
OLIVIA GARDEN establishes a Selective Distribution System for the marketing of its Professional hair 
Products (Professional Catalogue) through Authorized Distributors who meet objective, necessary and 
proportionate qualitative Approval Criteria. 
 
These Approval Criteria are set out in this document and are divided into 3 categories:  
 

Section 2 :  criteria common to all Authorized Distributors,  
Section 3 :   criteria specific to Authorized Wholesalers,  
Section 4 :   criteria specific to Authorized Retailers.  

 
 
The establishment of a professional Selective Distribution System is justified by the objective need to 
ensure that the Professional Products are sold, demonstrated, and used under appropriate qualitative 
conditions. These products have specific technical and functional characteristics that require 
professional expertise, correct handling, and proper advice to end-users. 
Therefore, their distribution must be carried out by distributors who meet clearly defined, objective, 
and qualitative criteria designed to safeguard the brand image, ensure proper product use, and 
maintain a high level of customer service. 
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The structured nature of the Selective Distribution System ensures transparent, objective, and non-
discriminatory conditions for the marketing of the Professional Products. It also allows OLIVIA GARDEN 
to ensure that its qualitative criteria are respected throughout the distribution chain and that 
professional users receive the level of expertise and support appropriate for the products concerned.  
 
 

1.4 Professional use 

 
The OLIVIA GARDEN Products have been designed and developed to meet the technical requirements 
of professional hairdressers, particularly for complex blow-drying and other hairdressing services 
requiring specific skills and expertise.  
 
Due to their design, some of these products may present a risk of inappropriate use by non-professional 
consumers (e.g. risk of burns associated with certain heated brushes). Furthermore, their format, 
ergonomics and resistance are specially adapted for intensive and repeated use in salons, meeting the 
needs and technical requirements of professional hairdressers. 
 

Section 2 - Approval Criteria common to all Authorized Distributors 

 
The following Approval Criteria define the conditions under which Authorized Distributors may be 
authorized to join and remain within OLIVIA GARDEN’s Selective Distribution System.   
 
These Approval Criteria are designed to ensure that all Authorized Distributors (Importers-Distributors, 
Wholesalers and Retailers) possess the competence, infrastructure, and means required to market, 
present and handle the Products in accordance with the OLIVIA GARDEN’s standards and brand image.  
 

2.1 Assortment Requirement  

2.1.1 Mandatory Core Assortment  

 

Authorized Distributors undertake to list and maintain on a continuous basis a minimum core 

assortment (“S”) consisting of at least ten (10) OLIVIA GARDEN Professional Product SKUs, as 

identified in the Professional Product Catalogue (online and offline) and updated from time to time. 

In addition to this minimum quantitative requirement, the composition of the assortment must 

ensure a coherent and professional representation of the OLIVIA GARDEN product universe. 

Accordingly, the minimum core assortment (“S”) must include products drawn from at least the 

following four (4) core professional categories, as defined and communicated by the Supplier: 

Fingerbrush, Expert Shine, Expert Speed, and Expert Care. At least one (1) SKU from each of these 

categories is mandatory. The remaining SKUs, in order to reach the minimum of ten (10), may be 

freely selected from the Professional Product Catalogue, provided that this category requirement is 

fulfilled. 

 

This requirement applies solely to ensure that Authorized Distributors are able to present and 
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promote the Professional Products in a manner consistent with the standards of the OLIVIA GARDEN 

brand. 

This minimum assortment forms part of the Approval Criteria of the Selective Distribution System. It 
reflects the essential product range that enables Authorized Distributors to offer customers expert 
guidance, proper product presentation, and the level of professional service associated with OLIVIA 
GARDEN. This presupposes an Authorized Distributor operating primarily in the beauty and 
hairdressing sector, in which he has specialized.  
 
The objective of this requirement is to ensure that the OLIVIA GARDEN brand is represented in a 
coherent, qualitative, and professional manner within the Authorized Network, in accordance with the 
brand’s image and the expectations of professional users. It is intended to ensure a complete and 
accurate representation of the Professional Products wherever they are offered by Authorized 
Distributors. The minimum core assessment (“S”) constitutes a baseline professional toolkit for 
hairdressers, ensuring expert advice and proper presentation throughout the full consultation flow 
(including preparation, styling, finishing, and accessories). 
 
This criteria concerns listing and professional presentation only; it does not impose minimum purchase 
volumes, minimum turnover, or continuous stockholding beyond what is reasonably necessary for 
display and service. To preserve proportionality , reasonable flexibility applies, including grace periods 
for stock-outs and the possibility of seasonal or lifecycle substitutions with equivalent SKUs, as 
designated by the Supplier. 
 
Temporary unavailability due to supply constraints or lifecycle changes will not be considered non-
compliance where the Authorized Distributor promptly lists designated equivalent SKUs within a 
reasonable substitution period. 
 
 

2.1.2 Optional Extended Assortments 

 
Authorized Distributors remain free to expand their Professional Products offering beyond the 
mandatory “S” assortment. These extended assortments are optional and designed for larger or higher-
traffic retail spaces or websites, enabling them to present a wider range of OLIVIA GARDEN Professional 
Products.  
 
Such extensions are encouraged whenever possible, as they enhance overall brand visibility and 
product depth, strengthen consumer perception of a premium brand experience, and support a 
consistent product presentation across both physical and digital channels.  
 
The ultimate objective is to ensure cohesive brand representation and to avoid mono-product 
assortments limited to best-selling items. 
 
 

2.2 Market Positioning Consistency 

 
Authorized Distributors must operate in a retail or wholesale environment consistent with OLIVIA 
GARDEN’s professional and premium positioning. 
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2.2.1 Brand Image Preservation 

 
Authorized Distributors shall ensure that all promotional actions, communications, and marketing 
initiatives present OLIVIA GARDEN and its Professional Products in a manner consistent with the 
brand’s professional, premium, and high-quality positioning. No promotional activity may undermine 
or devalue the OLIVIA GARDEN brand image. 
 
In order to preserve a consistent professional environment and maintain the qualitative standards of 
the Selective Distribution System both online and offline, Authorized Distributors must operate within 
a commercial setting that supports high-quality presentation and professional promotion of the 
Professional Products. Sales formats or commercial approaches which, by their nature, do not offer an 
adequate level of product presentation, professional advice, or brand enhancement, may be 
considered incompatible with the qualitative requirements of the OLIVIA GARDEN Network.  
 
This includes, for example, environments that: 
i. present the Professional Products in a disordered, low-quality, or purely promotional-driven 

setting, 
ii. use advertising formats that trivialize the product’s professional positioning (e.g., aggressive 

“pile-them-high” merchandising or bargain-bin style displays), 
iii. provide no possibility for professional explanation or advice on the technical characteristics of 

the Professional Products, 
iv. associate Professional Products with non-professional, low-value or unrelated items in a manner 

that diminishes their premium image, 
v. use mass-marketing aesthetics that undermine the perception of quality of the Products and, 

more generally, the fact they primarily target hairdressing professionals.  
 
  

2.2.2. Advertising and Visual Compliance 

 
All promotional and advertising materials, offline and online, must comply with OLIVIA GARDEN’s Brand 
Guidelines which organize communications intended for professionals and highlight the professional 
nature of the Products (visual identity, logo, tone of voice and content).  
 
This includes, without being limited to: 

• use of official brand visuals and product descriptions provided or approved by OLIVIA GARDEN, 

• prohibition of unauthorized imagery, content or text, 

• accurate categorization and brand representation. 
 
 

2.2.3 Integrity of Product Presentation 

 
The Authorized Distributors undertake to present, sell and deliver the Professional Products exclusively 
in their original presentation as supplied by the Supplier, without any modification, alteration or 
repackaging. In the event of any upstream repackaging, resale of the Professional Products shall be 
permitted only where the following 5 cumulative conditions are fully satisfied, evidence thereof to be 
provided upon request, namely:  
i. prior notification of the trademark proprietor;  
ii. provision of a specimen of the repackaged product upon request;  
iii. clear indication of the identity of the repackaging company on the product or its packaging; 
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iv. absence of any adverse effect on the original condition of the product;  
v. objective necessity of such repackaging for the marketing of the product. This requirement 

ensures that end-users receive the Products with their full guarantees of authenticity, 
traceability, and quality.  

 
 
Authorized Distributors are strictly prohibited from performing any repackaging, relabeling, reboxing, 
deconditioning, or any similar action that could modify, obscure, or otherwise affect the appearance, 
composition, packaging, markings, or original presentation of the Professional Products. This 
prohibition applies for sampling, gift sets, bundling, or promotional purposes, unless expressly 
authorized in writing by the Supplier. 
 
Where the addition of specific labels, markings, or mentions is strictly required in order to comply with 
mandatory legal or regulatory obligations applicable in the Territory, Authorized Distributors are 
permitted to affix such additional information, provided that :  

• it does not conceal or alter the original packaging or mandatory information supplied by OLIVIA 
GARDEN,  

• OLIVIA GARDEN has been notified in advance of the nature and content of such additions. 
 

 

2.2.4 Marketing Transparency 

 
To ensure transparency and alignment in marketing and sales activities, the Authorized Distributors 
shall share with the Brand, on its demand, its annual marketing calendar and any planned promotional 
campaigns involving OLIVIA GARDEN Professional Products. This information is provided for the brand 
image and product presentation only, and shall not restrict the Authorized Distributor’s freedom to 
determine its commercial strategy, including pricing and timing of promotions. 
 
 

2.2.5 After Sales Service  

 
The foregoing obligations are continued through and extended by the organization of an After-Sales 
Service :  
i. whose appearance and communication materials follow the OLIVIA GARDEN Brand Guidelines 

referred to in article 2.2.2,  
ii. whose effectiveness helps to demonstrate and reinforce the quality of the Products that OLIVIA 

GARDEN primarily offers to hairdressing professionals and salons.  
 
 

2.3. Online Sales 

 
Professional Products may be offered for sale online within the Territory only where the Authorized 
Distributor fully complies with all applicable quality criteria set out below and with all other 
requirements of this selective distribution system. 
 

2.3.1 Website Presentation 
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Authorized Distributors must ensure that their websites present the brand and Professional Products 
in a manner consistent with their positioning, standing, and the professional image associated with the 
Supplier's hair care products.  
 
Authorized Distributors must comply with the brand's graphic charter and its Online Presentation 
Guidelines, including but not limited to:   

• use of official brand visuals and product descriptions provided or approved by the Supplier, 

• no unauthorized imagery, content or text, 

• accurate categorization and brand representation. 
 
 

2.3.2 Processing of Online Sales 

 
Authorized Distributors must comply with all laws and regulations applicable to distance selling and e-
commerce. In this sense, Authorized Distributor shall ensure that its online store fully complies with all 
mandatory national information obligations applicable in the country where the online store targets 
consumers, including but not limited to: mandatory pre-contractual information requirements; 
mandatory customer rights disclosures (e.g., withdrawal rights where relevant, warranty information); 
mandatory legal notices, business identification, and contact information; any other e-commerce or 
transparency requirements under applicable national law such as personal data protection and cookies 
policies. 
 
Authorized Distributors must have a fully secure online payment system. The trust / review solution, or 
an equivalent certification, must evidence that:  

• the website uses industry-standard security for online payments (including at least SSL/TLS 
encryption and a reputable payment service provider),  

• the partner is identified as a legitimate, traceable business (legal name, address and contact 
details clearly indicated on the site). 

 
 
Authorized Distributors shall maintain a functional and responsive after-sales service (customer 
service) dedicated to handling product inquiries, claims, returns, or any issue arising from the use of 
the Products. 
The Authorized Distributor shall ensure that a valid and up-to-date contact point—such as an email 
address, telephone number, or customer service form—is clearly displayed, easily accessible, and 
permanently available to all users visiting its website. 
 

Section 3 - Approval Criteria specific to Authorized Wholesalers  

 

Restriction and Access to Active sales to Professional End-users and Authorized Distributors 

 
Authorized Wholesalers undertake to ensure that Professional Conditions are accessible only to :  
i. Authorized Distributors (Wholesalers and Retailers),  

and 
ii. Professional End-users engaged in hairdressing activities and duly verified as such.  
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Professional Conditions must not be visible, directly or indirectly, to the non-professional general 
public. 
 
Access to checkout, basket validation, order confirmation or other transactional steps relating to 
Professional Products with Professional Conditions may be made conditional upon simple prior 
identification confirming that the purchaser is a Professional End-user. This identification should 
include (or similar):  

• registration of a VAT number,  
and/or  

• a basic verification (automated or manual) confirming that the customer operates a hairdressing-
related activity (e.g. in Belgium : consultation of BCE records). 

 
 
In order to safeguard the professional positioning of the Professional Products and the integrity of the 
selective distribution network, Authorized Wholesalers shall refrain from engaging in any form of active 
sales, promotion or direct targeting addressed to End Consumers. 
 
In particular, Authorized Wholesalers shall not, whether directly or indirectly: 
i. conduct or sponsor marketing or promotional campaigns aimed at End Consumers, including 

digital advertising, email marketing, influencer partnerships, or promotional content intended 
for non-professional customers; 

ii. use or enable social media shopping tools, shoppable posts, embedded purchasing 
functionalities or similar features on social media platforms when such tools target or are 
accessible to end consumers; 

iii. actively solicit or target end consumers through paid media, sponsored content, promotions or 
any other form of active outreach. 

 
 
This restriction shall not prevent Authorized Wholesalers from maintaining a general, non-targeted 
online presence or from responding to unsolicited requests. 
 
Nothing in this clause shall be construed as fixing minimum resale prices, imposing resale price 
maintenance, or otherwise restricting the Distributor’s or its customers’ pricing freedom beyond what 
is permitted by applicable competition law. 
 

Section 4 - Approval Criteria specific to Authorized Retailers  

4.1  Targeting a Professional public for the Professional Products 

 
Authorized Retailers selling Professional Products must primarily target Professional End-users active 
in the hairdressing sector.  
 
Professional Products and indicative professional information may be displayed in-store and online, 
provided that such displays are primarily addressed to Professional End-users but does not restrict the 
direct target to End-Consumers. 
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4.2 Requirement of a Physical Point of Sale for Online Retailing  

 
Any Authorized Retailer wishing to market OLIVIA GARDEN Professional Products online must operate 
at least one physical point of sale that is duly established for the reasons as detailed under Section 1. 
 
The physical store must meet the following conditions: 
i. operate under the same trade name as the Authorized Retailer’s online sales channels, ensuring 

consistent brand identity and consumer transparency; 
ii. be directly accessible from the public space; 
iii. be open at least five (5) days per week, for a minimum of six (6) hours per day; 
iv. a sales associate must be present to welcome end-consumers, professional end-users (and any 

kind of customers) and present the Products to them. 
 
 
 
 
 
 

4.3 Online Trust & Verified Review System on online shops 

 

4.3.1 Mandatory trust / review solution 

 

Any Authorized Retailers that offers the Professional Products for sale through an online store or 
platform operated under its own name shall implement and maintain an online trust and customer 
review solution (such as Trusted Shops, Trustpilot, Google Customer Reviews or an equivalent 
independent provider, or an in-house solution offering equivalent safeguards). 
 

4.3.2 Verification of genuine purchasers  

 
The trust / review solution must be configured so that: 
i. product and service reviews can only be submitted by customers who have actually placed an 

order (e.g. via post-purchase email, authenticated customer account or similar mechanism), and 
ii. the provider applies reasonable technical and organizational measures to prevent fake, paid or 

bot-generated reviews. 
 
 

4.4 Verification of Professional Status for sales on Professional Products with Professional 

Conditions 

 
Authorized Retailers shall take reasonable measures to ensure that the finalization of a sale with 
Professional Conditions on Professional Products—whether in-store or online—is only accessible by 
Professional End-users active in the hairdressing sector. 
 
These measures must not restrict general visibility of the catalogue or passive access by non-
professional visitors and End-Consumers. 
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4.4.1 Access to the Professional Conditions on Professional Products at the Point of Sale 

 
Before confirming the in-store sale of Professional Products— with Professional Conditions—the 
Authorized Retailer may request simple information demonstrating that the customer is professionally 
active in the hairdressing field, such as:  

• an extract from a commercial register indicating a hairdressing-related NACE code (e.g. in 
Belgium : “ Banque Carrefour des Entreprises” (BCE));  
or 

• company or VAT number linked to a hairdressing activity. 
 
 
This verification applies only at the moment of sale, and its sole purpose is to ensure that the supply 
of Professional Products is primarily made to professional users, without limiting general browsing or 
passive access by other visitors. 
 
 

4.4.2 Access to the Professional Conditions on Professional Products online 

 
Online catalogues, product pages and general information regarding Professional Products may remain 
visible and accessible to the general end-consumer. 
 
Access to checkout, basket validation, order confirmation or other transactional steps relating to 
Professional Products with Professional Conditions may be made conditional upon simple prior 
identification confirming that the purchaser is a Professional End-user. This identification should 
include (or similar):  

• registration of a VAT number;  
and/or  

• a basic verification (automated or manual) confirming that the customer operates a hairdressing-
related activity (e.g. in Belgium : consultation of BCE records). 

 
 
These measures serve solely to ensure that sales, rather than product visibility, are primarily directed 
at professionals.  
 
 

4.5 Professional Training and Expertise Requirement   

 

4.5.1 Qualifications in hairstyling or hairdressing 

The Authorized Retailers shall ensure that each of their authorized physical points of sale employs at 
least one sales associate possessing appropriate professional training or qualifications in hairstyling or 
hairdressing. Such qualification shall be supported by documentary evidence, which may include, 
without limitation, a diploma, certificate, professional license or other equivalent proof issued by a 
recognized educational or professional body.  
 
In the event that the sales associate possessing appropriate professional training or qualifications in 
hairstyling or hairdressing ceases to be employed at the Authorized Retailer’s point of sale, changes 
role, or is no longer assigned to the sale of the Professional Products, the Authorized Retailer shall 
promptly inform OLIVIA GARDEN in writing.  
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4.5.2 OLIVIA GARDEN Training Program  

Where an Authorized Retailer is unable to demonstrate the presence, at a given point of sale, of a sales 
associate holding such hairstyling qualifications, the Authorized Retailer shall ensure that at least one 
sales associate at that point of sale successfully completes the official OLIVIA GARDEN Training 
Program.  
 
The OLIVIA GARDEN Training Program consists of: 
i. An online training module dedicated to Professional Product knowledge, usage protocols, brand 

values and professional advisory techniques;  
ii. An estimated duration of approximately one hour; 
iii. An individual knowledge assessment at the end of the module, the successful completion of 

which is required to obtain certification.  
 
 
Upon successful completion of the OLIVIA GARDEN Training Program, the sales associate shall receive 
an individual OLIVIA GARDEN Certification, issued in their name.  
 
In the event that the sales associate who has obtained certification through the OLIVIA GARDEN 
Training Program ceases to be employed at the Authorized Retailer’s point of sale, changes role, or is 
no longer assigned to the sale of the Professional Products, the Authorized Retailer shall promptly 
inform OLIVIA GARDEN in writing.  
 
In such case, the Authorized Retailer shall ensure, without undue delay, that another sales associate 
designated by it enrolls in and successfully completes the OLIVIA GARDEN Training Program, in order 
to maintain continuous compliance with the requirements set forth in this Section.  
 
The certification shall be valid for a period of two years from the date of issuance. Prior to the expiration 
of this period, the Authorized Retailers must ensure renewal of the certification.  
 

4.6 Sales Area Requirement  

 
Authorized Retailers undertake to market OLIVIA GARDEN Professional Products in a dedicated 
environment that is appropriate to their nature and consistent with the brand’s image of quality.  
 
Authorized Retailers agree to display the Professional Products in a clearly designated area within its 
premises and to ensure that such an area maintains a neat, organized and professional presentation in 
line with the standards expected for Professional Products.  
 
 
 

_____ 
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